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Key issues

Demographics — trends, values and lifestyle
Tourism — growth and trends (
Insularity — features and core aspects

Transport — particularities in tourist destinations
Transport and Tourism in DESTINATIONS

COVID 19 — impact

Take-away messages




Population — EU-28 - 2020
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Population — EU-28 - 2050

mBackend boomers mGen X mGen Y mGen Z mGen alpha mNew Generations
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Key value transitions
across the generations

Competitive - collaborative

Environmental protection - sustainable
mobility = carbon reduction

Ownership - sharing - individually
customised

Digital illiteracy - digital competency -
digital normality



Lifestyle changes

Lifestyle
changes

Uncoupled society
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The future of tourism:
trends

* Digitalisation

* Responsible tourism
* Solo travel

* Personalisation

Experience over product



Small dimension

Rich natural and cultural resources
Place to experience the separation
Geographical isolation

Understanding Insularity —
main features



Insularity aspects

* Limited economies of scale

* Limited agglomeration positive
externalities

* Higher prices of services and goods

* Significant time delays

* Infrastructures and operation costs

* Limited skill base

* Vulnerability of environment

* Limited services and goods to final users

* Governance issues




Transport in
tourist
destinations

e Accessible
* Integrated
* Inclusive
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Transport and Tourism in
CIVITAS DESTINATIONS

Providing information on sustainable mobility
options and tourist attractions




Transport and Tourism in
CIVITAS DESTINATIONS

Inclusivity and transport for all




Transport and Tourism in
CIVITAS DESTINATIONS

“Green” recognition




COVID
Impact on
Transport
and Tourism




Market capitalization' by sector, index (O = Dec 31, 2019)
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Change in sector value
varies across the countries




Air passenger transport in March 2020

(% change compared with March 2019)
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Take-away
messages

e Seasonality
* Resilience

* Export of experiences using sustainable
mobility

* Integration between more sectors (e.g.
health)

 Building trust and confidence

* Build on best practices — CIVITAS
DESTINATIONS

 Invest in tourist platforms and social
media




rrr (o)

CiVATAS

Cleaner and better transport in cities

DESTINATIONS
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