Cleaner and better transport in cities
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Sep18 | Oct18 | Nov18 | Dec18 | Jan19 | Feb19 | Mar19 | Apr19 | May 19 | Jun19 | Jul19 | Aug19 | Sep19 | Oct19

The UbiGo app is launched

SL tickets in UbiGo

Car rentals in UbiGo

Taxi in UbiGo

Fully electrical cars for sharing
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The household’s total income per month

5% —

SEK 20,001 - SEK 50,001 - SEK 80,001 - SEK 120,001 - Mare than SEK
50,000 80,000 120,000 170,000 170,000
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I am a person that...

Environmental issues and
resource effectivity are important
]

Everyday exercise is important

Likes using sharing services

%///////////////ﬁ

Wants to ownwhat | use

%

0% 20% 40% 60% 80% 100%

M 1. Do notagreeatall ™2, 3. 4, M35, Completely agree

The control group’s replies are displayed as hatched.
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Which statement best describes you?

50%
7

40% /

30% %

20% %

10%

0% _ 7 _ 7 [
| actively seek out | do notseek out | only try new I rarely try new | rarely use digital
digital but am happy to digital digital services/apps
services/apps try new digital services/apps services/apps
services/apps that when | have a
come clear use for them
recommended by
friends The control group’s replies are displayed as hatched
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Number of cars owned by each household

80%
70%
60%
50%
40%

30%

.

20%

10%

No car One car Two cars Three or more cars

N

0% V.

The control group’s replies are displayed as hatched.
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What is parking like in the vicinity of your residence?

0% 10% 20%  30% 40% 50%  60%

Own driveway

D

Own reserved parking space

multi-storey car park/garage without
reserved parking space W
o

Street parking
Do not know

Other

W

The control group’s replies are displayed as hatched.
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45%
40%
35%
30%
25%
20%
15%
10%

5%

0%
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Number of bikes in the household

7

No bikes

%

7

1 bike 2 bikes

7

3 or more bikes

The control group’s replies are displayed as hatched.
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The households transport costs per month

40%
35%
30%
25%

20%

N

15%
10%

5%

w
_ . v /%

Less than SEK  SEK 1,001 - SEK 2,001 - SEK4,001-  SEK 6,001 - More than SEK
1,000 2,000 4,000 6,000 8,000 8,000

N

0%

The control group's replies are displayed as hatched.
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55%
50%
45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

Comfort Flexibility and Cost Environmental Curiosity
independence consideration
B 'Women Men M Total
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Primary motive for becoming a UbiGo client
60%
50%
40%
30%
20%
- I I I
0%
Comfort Flexibility and Environmental Curiosity
independence consideration
m Children in the household No children in the household
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Primary motive for becoming a UbiGo client

Having accessto a
car
withoutowning
one

Having accessto
a car without
owning one
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The primary motive for becoming a UbiGo client depending on which
type of public transport ticket you mainly travel with

80%
70%
60%
50%
40%
30%
20% -
0%
Comfort Flexibility and Cost Environmental Curiosity Having accessto a
independence consideration car without owning
one
Expectations Experience
® Period ticket (30 days or longer) M Period ticket (30 days or longer)
Travelfunds Travel funds
UbiGo 24-hour ticket
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Primary motive for becoming a UbiGo client

60%
50%
40%
30%
20%
. []
0%
Comfort Flexibility and Cost Environmental Curiosity Having accessto a
independence consideration car without
owning one
M Car owners No car in the household
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What are the three primary motives for your current transport choices

80%
70%
60%
50%
40%
30%
20%
10% I I
- Nl i
Safety and Time Comfort Flexibility and  Environmental lity to transport Reliability No other
security independence consideration objectsand/or (travel time) options
bring
passengers
m Before UbiGo W With UbiGo Control group
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My current transport solution means that | can
participate in my desired activities

60%
50%
40%
30%
20%
10% I
0% L
1. Do not agree 2. 3. 4, 5. Agree
completely
W Before UbiGo  mWith UbiGo Control group
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My current transport solution means | can go
where | want without trouble
60%
50%

40%

30%
20%
10% I
0% l
2. 3. -

1. Do not agree 5. Agree

) ) ) completely
m Before UbiGo  m With UbiGo Control group
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Has your experience with UbiGo made you consider
the following (If you already are/have it, answer no)

Home delivery of goods
Use more taxi services

Less cars in the household

Start commuting to work using public

transport
Start cycling to work

Acquire a bike that ensures easier

everyday cycling...

Use a bike hiring system/bike sharing

0%

o

10% 15% 20% 25% 30% 35% 40% 45% S0%
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How likely are you to change the number of cars
in the household within the next two years?
60%
50%
40%
30%
20%
o E =B
0% | |
Planning to buy Not planningto  Planning to get rid of Do not know
another car change the number acar
of cars in the
household

m Before UbiGo mWith UbiGo
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How traveling is planned

60%

50%

40%
30%
20%
10% I I
0% .

Alot less Somewhat Unchanged Somewhat Alot more Do not know
less more

B Expectation M Experience
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By using UbiGo my awareness of travel costs has
become...

90%
80%
70%
60%
50%

40%
30%
20%
10%
0% - [ |

Significantly Somewhat Unchanged Somewhat Significantly Do not know
improved improved worse worse

B Expectation M Experience
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45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

Significantly
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Changes in travel costs

Unchanged Somewhat

Somewhat
decreased

A

A+

B Expectation

+
F &(

+$

increased

B Experience

#+

Significantly Do not know
increased



Environmental impact
70%
60%
50%

40%

30%

20%

10% I
v Nl

Significantly Somewhat Unchanged Somewhat Significantly Do not know
decreased decreased increased increased

X

B Expectation M Experience
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How travel has changed

On foot
Regional/local train
Metro

Buss/tram

Scooter/Electric scooter

Bike/Electric bike
Motorcycle/Moped 74%
Rental car

Private car (private/leased/company car)

Personbil (privat/leasad/foretagshil) EEA 25% 29% A%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%100%

m Significantly decreased Somewhat decreased

B Unchanged m Anvander inte alls (varken da/nu)

" Somewhat increased M Significantly increased
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Did UbiGo change how you chose to get to/from
places when ...

Traveling for work
Traveling recreationally
Leisure activities

Private errands

Shopping
Work/school
0% 20% 40% 60% 80% 100%
EYes MDonotknow M No
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Travelling using public transport

80%
70%
60%

50%

40%

30%

20%

S i

05 = ]

Significantly Somewhat Unchanged Somewhat Significantly Do not know
decreased decreased increased increased

M Expectations M Experiences
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Use of cars for sharing/rental cars/taxi

70%
60%

50%

40%
30%
20% I
10%
0% - - I -

Significantly Somewhat Unchanged Somewhat Significantly Do not know
decreased decreased increased increased

B Expectations m Experiences
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How satisfied are you with UbiGo as a whole?

50%
40%
30%
20%
10%
1. Not satisfied 2 3 4 5. Very satisfied
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How satisfied are you with how UbiGo provides
carsharing, rental cars, cabs, and SL in one service?

70%

60%

50%

40%

30%

20%

10% .

0% -

1. Not satisfied 2 3 4 5. Very satisfied
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How satisfied are you with the 24-hour SL ticket
offered as a part of the UbiGo subscription?
70%
60%
50%
40%
30%
20%

10%
0% | | -

1.Not 5.Very  Have not tried
satisfied satisfied it
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How satisfied are you with the opportunity to
gather the entire family’s travel under one

account?
50%
40%
30%
20%
10%
0% [
1. Not satisfied 2 3 4 5. Very satisfied
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How satisfied are you with UbiGo's app?
50%
40%

30%
20%
B B
0% ]
2 3 4

1. Not satisfied 5. Very satisfied
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40%

30%

20%

10%

0%

80%
70%
60%
50%
40%
30%
20%
10%

0%

How satisfied are you with the carsharing service
Moveabout included in the UbiGo subscription?

1.Not
satisfied
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5. Very
satisfied

Have not tried
it
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How satisfied are you with the rental car service
provided by Hertz included in the UbiGo
subscription?

1.Not
satisfied

)

9 18%9
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5. Very
satisfied
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Have not tried
it



80%
70%
60%
50%
40%
30%
20%
10%

0%

How satisfied are you with the taxi service
provided by Cabonline included in the UbiGo
subscription?

1.Not 4 5.Very  Have not tried
satisfied satisfied it
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	1.1 Summary of results

	Combo Box 2: [Trivector Traffic]


